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Olive Canada Network reaches out to Francophone parents with the addition of Mamanpourlavie.com

Montreal, DATE. – Olive Canada Network, one of Canada’s leading online ad sales network is further diversifying its reach by adding Mamanpourlavie.com to its network of premium sites. With more than 100,000 unique visitors every month, Mamanpourlavie.com offers advertisers special access to a choice clientele made up of pregnant women or parents of young children.

“Mamanpourlavie.com stands out as an especially relevant parenting website: it has become an essential resource for young francophone parents across the country,” says Benoit Chiasson, Director of Sales and Marketing at Olive Canada Network.  “We’re pleased to offer advertisers the ability to connect with the hard-to-reach demographic of young families with growing needs”.

”I’m delighted to be entrusting Mamanpourlavie.com’s advertising sales to such a dynamic and capable team, says Marianne Chenail, founding president of the Mamanpourlavie.com site. ”Olive Canada Network excels at connecting advertisers with relevant content, creating an engaging experience for both the advertiser and the user.”

About Olive Canada Network

Olive Canada Network is one of Canada’s leading online advertising networks and has the ability to reach 14.8 million unique Canadian visitors monthly** on its network of top-tier sites.  Olive Canada Network offers Canadian media buyers a one-stop shop for highly-engaged online Canadian audiences across premium Canadian and U.S. content channels, including iVillage.com, CNET.com, ArtistDirect.com, thestar.com, LiveDeal.ca, toronto.com, cyberpresse.ca and tetesaclaques.tv.   Olive Brand Response, an Olive Canada Network product, offers advertisers the opportunity to run performance-related campaigns on over 2000 Canadian and U.S. websites.  Olive Canada Network is a partnership between Torstar Digital and Gesca Digital.

*Source: ComScore Media Matrix – January 2007

About Mamanpourlavie.com

In 2004, Marianne Chenail decided to draw on her experience as a mother of four children to create the site Mamanpourlavie.com, intending it for pregnant women, the parents of young children, and their family circle. Featuring articles, advice and discussion forums, the site’s 5,000 pages tackle all facets of pregnancy and the child’s early years. Today the site has assumed considerable importance among a clientele eager for resources and information, most of its 100,000 unique visitors each month being women between 24 and 39, and half of these expecting a child.
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